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WE ARE:

An aspirational Lifestyle brand rooted in Italian tennis
heritage, connecting sport and culture through
sportswear essentials for men, women and children.

VISION:

We exist to create timeless product built with integrity,
consciousness and craftsmanship.

PURPOSE:

We can do it because we live at the intersection of Sport
and Culture.

VALUES:

Across everything we embody & enable: Authenticity,
Irreverence and a championship spirit.
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/ABOUT

SERGIO TACCHINI
EVERYTHING YOU
NEED TO WIN

Sergio Tacchini is a heritage
sportswear brand. The iconic ltalian
label draws together elegance and
innovation. Using their extensive
authentic archive, Sergio Tacchini
reinterprets original collections into
contemporary fashion.
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SERGIO TACCHINI \

BRAND POSITIONING - THE ASPIRATION

SERGIO TACCHINI
WHITE LABEL

For generations, people have chosen -

Sergio Tacchini as a bold stroke in a
wardrobe that they make their own.

SERGIO TACCHINI
WHITE COLLECTION

From the the tennis obsessed, to the
football terraces, wearers in the
1970’s, and the hip-hop culture of the
1990’s, consumers have chosen Sergio
Tacchini as a form of expression - the
antithesis of construct, just like Sergio
Tacchini intended; bringing the first
colour uniforms to the all white tennis
courts
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SERGIO TACCHINI
WHAT IS SOLD WHERE

Europe still shows the largest per country
turnovers with France and ltaly key, but
Japan, Russia,The UK, Algeria, Argentina,
Turkey and Germany have started to show
fast growth. The USA will be the biggest
growth area the second half of 2020.
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/PRODUCT

MAIN LINE, COURT & WHITE
LABEL

Sergio Tacchini is about living life like
a playground. From the tennis courts to
the streets, the brand reaches different
cultures and generations all over the
world.
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/MAINLINE

SERGIO TACCHINI
MAIN LINE

Archive - These are amazing archive items
from history that are recreated and are in
demand from the “it crowd”.

Relevance - Super important as they
balance the whole collection, drive
demand and make Sergio Tacchini relevant
today and moving forward.

Collaborations - Because of the history
and strong look collaborations are mostly
done within the green collection.
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SERGIO TACCHINI
COURT

Mens and Ladies - technical sports gear
and tennis apparel for the competitive man
or woman.

Monte Carlo - a complete collection
designed for Monte Carlo, from players, to
umpires and ball boys/girls.

Melbourne, Paris, Wimbledon, New York -
A collection created for each major tennis
tournament.
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INTRODUCING THE WHITE LABEL
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ITEYEWEAR

INTRODUCING
SERGIO TACCHINI
EYEWEAR

The SUN 2021 launch, similar to 2020, is
influenced by some strong 80’s movements.

The 3 core areas draw influences from 80’s ski
culture, the beginning of hip-hop and the now
historic look based on primary colours driven
through the huge awareness of sport building up
to the Los Angeles Olympics in '88.




ITEYEWEAR

SERGIO TACCHINI
POSITIONING

The eyewear collection is positioned
right in the centre of classic elegant
and classic trend, bridging into
technical eyewear. The White Label
will be the pinnacle using the very
best, leading materials.

PRICE

7\
Cazal
Lacoste
Adidas
Nike Puma
CLASSIC
ELEGANT K
FILA Benetton
Le Specs
\V

PRICE

CLASSIC
”? TREND
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SERGIO TACCHINI
INFLUENCES

We have used iconic influences of
the 80s with a modern take and
focused on Mainline, Court and
The White Label as key
expressions.
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SUN 2021

This collection is the choice for those who
choose to be themselves, to live their lives freely
and shape the world they live in.
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OUR UNIQUE POSITION

SUNGLASSES

White Label
RRP £250

Court
RRP €80

Archive RRP
€80

Mainline
RRP €60



/SUN OVERVIEW

9 MODELS - 29 SKUS

€80 RRP

€60 RRP
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6 commercial styles
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Injection with PC lens
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MAIN LINE

PDM015504
SIZE 52/17-145

PRICE €60 RRP
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MAIN LINE

PDM015506
SIZE 55/16-145

PRICE €60 RRP
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/SUN

MAIN LINE

PDM015785
SIZE 52/20-145

PRICE €60 RRP
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MAIN LINE

PDM016105
SIZE 55/17-145

PRICE €60 RRP
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MAIN LINE

PDM016106
SIZE 58/18-145

PRICE €60 RRP
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ARCHIVE

2 archive styles with a RRP €80
Cellulose Acetate

For chain stores, fashion stores and
independent opticians
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MAIN LINE
ARCHIVE

PDMO015497
SIZE 59/15-145

PRICE €80 RRP
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MAIN LINE
ARCHIVE

PDM015500
SIZE 62/13-145

PRICE €80 RRP
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/SUN

COURT

PDMO015501
SIZE 138/0-120

PRICE €80 RRP
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/SUN

COURT

PDM015502
SIZE 135/0-120

PRICE €80 RRP
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/ICASE

SERGIO TACCHINI —
THE CASE FOR OUR CASE

Our ST case is an old school homage
to the 80’'s as | am sure we all
remember this.
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